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First Media Group is one 
of the most successful 
and dynamic companies 
representing media and 
publishing in Kazakhstan. 

The media holding has a remarkable 
expertise and experience in working with  
Premium and Luxury brands. Practi-
cal skills accompanied with significant 
number of successfully conducted inter-
national projects are still bringing its 
advantages and positively affecting FMG’s 
reputation. 

Creativity and strategic approach, which 
are designed to satisfy its stakeholders’ 
interests and needs - are the core values 
of the organization, which are leading 
FMG to its success. First Media Group  
represents the collaboration of essential 
knowledge, experience and unique style.
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N° 7 (14)
2016

L E N A Z H .C O M 

50 успешных женщин
 а ру ж а н  Д ж а з и л ьбе ко в а

#fALL2016 #LENAZH_COM #LOffiCiELkZ

@aruja z z

@l ena zh _com

N° 1(8)
Февраль 2016

АНЯ КОНСТАНТИНОВА

ПИДЖАК PHILIPP PLEIN,  

РУБАШКА VICTORIA BECKHAM

 Н Е О РД И Н А РН А Я, 
Ц Е Л Е УС Т РЕМ Л ЕН Н А Я, 

КО С М ИЧ Е С К А Я 
 

КСЕНИЯ 
СОБЧАК

Я Н А  РАС КО В А Л О В А

Р О М А Н  
С  К А М Н Е М

КУРОРТЫ  
В О С С ТА Н О В Л Е Н И Е 

Д У Ш И  И  Т Е Л А

С ЕМ Н А Д Ц АТ Ь  Т РЕ Н Д О В 
Н О В О ГО  С Е З О Н А

 В ЕСН А-Л Е ТО  2 016

Ф О К УС  Н А  С И Л У ЭТА Х 

КУРС  
НА ЗАПАД

N° 6(6)
Ноябрь 2015

МАША НОВОСЕЛОВА

ПЛАТЬЕ CÉLINE, 

ТУФЛИ LOUIS VUITTON

Валери 
Мессика

 Б Р И Л Л И А Н Т О В О Е  Д Е Т С Т В О
И  Б Л Е С Т Я Щ Е Е  Б УД У Щ Е Е

З ОЛ ОТА Я  С ЕРЕ Д И Н А
Ю Б К А  М И Д И

С  И С К У С С Т В О М ,
В  И С К У С С Т В Е , 

Д Л Я  И С К У С С Т В А

НУРЛАН СМАГУЛОВ

С В О Б ОД А ,  РА В Е Н С Т В О 
И  С ОЛ Н Ц Е

Д О М И Н И К А Н С К А Я 
Р ЕС П У Б Л И К А

С И М О Н Е Т ТА  РА В И Ц Ц А

КЛАССИКА 
МЕХОВОГО ЖАНРА

N° 4 (11)
Май 2016

#LUXEEXPO2016 #FIRSTMEDIAGROUP #LOFFICIELKZ

EVOLUXION
ЕВ Г ЕН И Я  Д ЖО Н С О Н   Я Р О С Л А В А  Ш В Е Д О В А   Я Н А  РАС КО В А Л О В А 

 J U M E I R A H  V I T TAV E L I   PA S Q UA L E  B R U N I   F O R T E  V I L L AG E    

@YE VGEN I YA _ JOHNSON

@DEBEERSOF F I C I A L

N° 5 (12)
Июнь - Июль 2016

#SUMMER2016 #FIRSTMEDIAGROUP #LOFFICIELKZ

ДРАГОЦЕННОЕ ЛЕТО
С В Е ТЛ А Н А  ХОДЧ ЕН КО В А   M A R C  JAC O B S   F O R T E  V I L L AG E   Н О РВ ЕГ И Я  

C H A N T E C L E R   W I D I A N  BY  A J  A R A B I A   Л У Ч Ш И Е  ОТ Е Л И  

@NOEM I I I I I I I I I I E

@GUCC I

N° 3 (10)
Апрель 2016

#SPRING2016 #SPECIALMODE #LOFFICIELKZ

ВЕСЕННЕЕ ОБНОВЛЕНИЕ
М А Ш А  С О БКО,  J U M E I R A H  V I T TAV E L I ,  Б А З Е Л Ь  2 016 ,  А Л Т Ы Н Г УЛ Ь  С А БЫ РК УЛ О В А , 

F O R T E  V I L L AG E ,  M E R C E D E S - B E N Z  E - C L A S S 

@MORESCH I BR AND

@D IOR

N° 8 (15)
2016

#fall2016 #liebherr #lofficielkz

@tat yana . fost er

l i e b h e r r 

15 ярких семей 
п и т е р  и  тат ья н а  ф о с т е ры

@a i r _ astana _o f f i c i a l

L’officiel  ka  z akhstan
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L’officiel  hommes 
ka  z akhstan



Between 30 and 45 years old

Age classes are more and more decategorized. To be 20 today doesn’t mean 
you are young, to be 50 just doesn’t mean that you are out-of-the-loop. 

While the «L’Officiel woman» between 30 and 45 cultivates personal balance 
and professional success with all the codes and choices that go with it.

A strong buying power

With her financial independence, she belongs to or leans towards the  
NEW INFLUENTIAL CIRCLES. For her, wealth and success are virtues. 

A taste for fashion and style

Personality and lifestyle inspired by L’Officiel are her virtues,  
which are making her unique and authentic.

Brands are a culture

A woman who possesses a true «SHOPPING CULTURE», she knows and 
uses the brands, admitting that they are an integral part of contempory 

culture. Knowing, choosing and selecting fashion and luxury houses is for 
the «L’Officiel woman» what the art of wine is for man.

L’Officiel woman

– she is the woman a million want to be alike. 
She is authentic, elegant and unique.

THE TARGET audience
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SOCIAL MEDIA

L’OFFICIEL world

PrINT

WEB

EVENTS

lofficielkz

lofficiel.kz



FRONT ROW
Celebrity interviews

Socialite life coverage
Highlights from fashion shows

Reports from world events & invitation-only parties
 

STYLE
Top trends review & runway reports

Critics’ choice & must-have accessories
Best discoveries & obsessions

Latest news & shopping references
 

MODE
Fashion stories

Stars’ looks & focus on models
 

BIJOUX
Horology trends & brand-new timepieces

High jewellery premieres & selections of unique gems
 

BEAUTE & SANTE
Beauty photo sessions

Cosmetics & fragrances news
Wellness, fitness & health

Skin care & makeup recommendations
 

LIFE STYLE
Exclusive features & famous contributors

Culture & art
Design & architecture

High End gadgets & hottest cars
Gourmet food & wine
Destinations & resorts

Inspiration & entertainment
 

RSVP
Memories from fabulous nights and happenings
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OUTDOoR

  Strong publicity covers main cities: Almaty, Astana. 

  All year round various forms of advertising are shown.

  A combination reevaluation and intensive.

  advertising for special issues and events, including upcoming and annual events.



outstanding
events 2017

L’Officiel Kazakhstan marketing and advertising campaign uses all  
the possible tools in order to reach different stakeholder groups,  

and fulfill key values of the brand.

L’Officiel 
Horeca 
awards

L’Officiel presents awards of the most 
prestigious restaurants, hotels and cafe in 
Kazakshtan.

l’officiel  
design week

Annual unique event, exclusive assembly 
of the leading interior and design 
representers in Kazakhstan.

Luxe expo 2017

Grand annual event, in the world 
of luxury. The evening program 
includes L’Officiel Kazakhstan 
launch presentation. Collabo-
ration of Luxe Expo 2016 and 
L’Officiel is aimed to build key 
audience’s loyalty and increase 
brand-awareness among potential 
partners and clients.

Collaborations with key players of fashion  
and luxury industry in Kazakhstan

L’Officiel 
Luxury 
Awards 
2017

Major Luxury fashion 
event with original 
L’Officiel Kazakhstan 
hallmark.



Distribution

L’OFFICIEL  k a z akhstan

Luxury locations 34%

Client database 1%

Mailing 7%

Sales 58%

L’Officiel Kazakhstan reaches its target audience through: 
• Sales via distribution networks and independent retailers

• VIP and CIP zones, business lounges of airports, including first and business class of the airlines
• Luxury and trendy hotels, restaurants, wellness-centers, shops and boutiques 

• Paid subscription
• Mailing 

L’Officiel Kazakhstan is the only independent French title  
of the Luxury press industry in Kazakhstan.

Circulation:
10,000 copies

L’Officiel Kazkahstan is distributed on the 
territory of Kazakhstan, across the major 

cities of the country

Readership:
60,000*

*An anticipated readership is based  
on 4.98 readers per copy

almat    y

50%akta  u

1%

aktobe   

1%
at y ra u

1%

s h ymke   n t

1%

karaga    n da

1%

a s ta n a

32%

ko s ta n ay

1% pavlodar  

1%

u s t- kame    n ogor   s k

1%
Frequency:

10 times a year



L’OFFICIEL  k a z akhstan

L’Officiel  kazakhstan 

2017 themes & deADLINES 

№ theme deadline

1 – february New season 2016 15 january

2 – march Fashion & Beauty 15 february

3 – april Health & Beauy 15 march

4 – маy Watches and jewelery 15 april

5 – june Resort 10 may

6 – july-аugust
Fashion Week –  
New Trends –  
Fashion & Beauty

15 june

7 – �september New Season 10 august

8 – october Accessories 10 september

9 – november Winter Fashion 15 october 

10 – �december-january WishList 10 november

rates for inserts and CATALOGUES
(inclusion only, at least 2000 copies)

VOLUME €
catalogues joint to l’officiel up to 20 p. 5

double page insert 1,5

special campaigns

position €
6 pages 10 000

8 pages 11 000

10 pages 12 000

position €
gate folder + 1st spread 15 000

4-ая обложка 12 000

gate folder first cover 10 000

1st spread 10 000

2nd spread 9 000

3rd spread 8 000

4th spread 7 000

5th spread 6 500

spread inside back cover 7 500

double heavy-paper page 7 000

3-rd cover 7 000

spread between masthead and contents 6 500

spread between masthead and editor’s 
letter 6 500

page facing editor’s letter 5 000

page facing contents 5 000

page facing masthead 5 000

page facing contributors 5 000

position €
double page 6 000

single page 4 000

Rates 2017

TECHNICAL REQUIREMENTS
FILE FORMAT	 PDF, СDR, Psd, Tiff, Ai, Eps

RESOLUTION	 Bitmap: 300 DPI, minimum 250 DPI.

SIZES	 215x297 mm for single pages and inserts
	 430x297 mm for spreads
	 (bleed 3 mm with 4 sides) 
	F or catalogues: not more than 215x297 mm

COLOR	 CMYK, pantone, greyscale.

BEWARE!	 All important information (text, logo) must have a 5 mm 
	 intended line from the format. For single pages: 12 mm 
	 from the left side. Colors on the screen might slightly 
	 differ from the printed version.



position €
TOP BANNER (1120x100) 800

BANNER (А - first screen) (230x448)  950

pre-loader (technical requirements upon request) 1300

opening banner 
(technical requirements upon request) 800

pop-up banner (technical requirements upon request) 1100

mane page branding 1600

PR-article 1100

rates 2017 
website for one month

L’Officiel.kz - intelligent fashion-portal, a connoisseur of the fashion industry, and trendsetter,  
is actively involved in the social life of the southern capital and the rest of the world.

You can read the latest news from the world of fashion, film, music, culture, beauty and see the best 
coverage of the most important events.



banner А – first screen

Pre-loader

top banner

Pre-LOADER

main page branding

pop up banner

top banner

banner А

pre-loader

pop up banner



CONTACT INFORMATION 

Address:
162 A ,  Dost yk ave nue ,  Almat  y,  K a z akhstan

Phone number :  +7 (727) 354 10 14
E- mail  :  info@ loffic iel  .k z

Editor-In-Chief
Gulnara  mergali yeva

editor @ loffic iel  .k z

Editorial Director 
Olessya shaposhnikova

+7 701 426 81 86
olessya .sh @ loffic iel  .k z

Head of commercial department 
Beibit   alibekov

+ 7 701 111 48 43
info@ loffic iel  .k z

Head of representative office in Almaty

dina akhmetova
+7 702 540 15 15

DinA@ loffic iel  .k z

Head of representative office in Moscow
VIK TORIYA ANOSHINA

+7 925 360 36 32
V. ANOSHINA@ LOFFIC IE L .K Z

Brand manager
dinara  ateeva 
+7 701 839 090 0

di . ateeva  @gmail  .com


